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Advocating for evidence-based policies and practices to prevent and reduce
alcohol-related harms

Miles to Go: Alcohol in Youth-Friendly Spaces
Increasing Alcohol Access to Youth is Not "Family Friendly"
A wave of recent decisions to increase the availability of alcohol in settings where large
numbers of underage youth and children are present have increased the likelihood of
alcohol-related harms across our state. Restricting youth access to alcohol has long been
of the best ways to prevent underage drinking and its harms yet, as of 2021, Nebraskan
youth reported that getting access to alcohol was easier than both marijuana and
prescription drugs for non-medical use with 31% of 8th graders, 46% of 10th graders, and
almost 60% of 12th graders saying that alcohol was “easy to obtain.”
On October 17th, the Lincoln City Council voted unanimously to allow alcohol sales at
Husker basketball games at the Pinnacle Bank Arena on the heels of the University of
Nebraska Board of Regents' approval in September. Despite the fact a majority of its
undergraduate students are under the legal drinking age and the U.S. Surgeon General
has recommended against allowing alcohol at campus stadiums and arenas, the Regents
ignored community concerns and urged fans to “drink responsibly,” which is the same
language the alcohol industry uses to place the blame for alcohol-related tragedies and
harms on consumers rather than address illegal sales and predatory advertising.
This past summer, the Nebraska State Fair was granted a special license to allow
fairgoers to walk the entire fairgrounds while consuming alcohol, whereas in previous
years drinking was limited to beer gardens throughout the venue. Similar to the Pinnacle
Bank Arena process, this decision was made at the last minute despite concerns that this
would increase the chances of underage drinking and alcohol-related harms.
These examples are just the tip of the iceberg in terms of youth-friendly spaces that have
allowed increased access to alcohol. Businesses that rely on youth for their survival such
as Urban Air Trampoline Park, the Amazing Pizza Machine, and Check E Cheese’s all
have alcohol sales. Omaha’s Henry Doorly Zoo announced that alcohol would be offered
at its “Ghouls and Glow” event on Friday and Saturday nights during the month of
October. The event is marketed as a “family-friendly” event where children can trick-ortreat every night, watch special performances from magicians and musicians, and view a
lantern show.

Are parents so desperate for a drink that they can’t wait until they return home from this
event that is supposed to be about their children? It is hard to imagine the zoo being so
financially strapped that they need alcohol at this event to survive. The notion that we
need to offer alcohol everywhere to have a good time sends the wrong message to youth
and makes it easier for them to get at a young age, which increases the likelihood that
they will become dependent on it when they grow older. Another important consequence
that policymakers fail to consider is the message being sent to youth that alcohol is
harmless and associated with having fun. The research is clear that social norms created
by peer, parent, and environmental factors affect youth drinking behaviors.
While we have yet to see tragedies tied to these events that we are aware of, it does not
mean that there aren’t negative consequences resulting from these decisions. Underage
drinking and binge drinking aren’t givens, and we should never accept that they are “going
to happen anyway” as an excuse not to take proactive measures to prevent these
behaviors. Project Extra Mile opposed these expansions of alcohol sales and
recommended that measures be taken to reduce the probability that underage and binge
drinking will occur by increasing security, collaborating with local law enforcement, limiting
beverage sizes and purchases, as well as requiring high-quality wristbands to reduce the
likelihood of illegal sales and consumption of alcohol.

Coalition Members Examine Alcohol Outlet Density Near Omaha
Density can be an important tool for fighting new license applications
During the October Omaha Metro Coalition meeting, Project Extra Mile staff shared
information on alcohol outlet density (the concentration of retail alcohol outlets in a small
area) and how increased density hurts communities. The CDC’s Guide for Measuring
Alcohol Outlet Density identifies three approaches for measuring density. For our monthly
meeting, a container-based measure was used to examine zip codes in Douglas and
Sarpy Counties.
Increased alcohol outlet density can result in higher rates of social and health problems,
including violent crime, motor vehicle crashes, child abuse and neglect, and emergency
department visits, as well as social harms throughout neighborhoods, such as disorderly
conduct, noise complaints, property damage, and public nuisances.
As coalition members reviewed different maps, they discussed the outlet concentration
around where people live, proximity to shopping and entertainment districts, as well as
new construction throughout the metro. Upon examining the differences between on- and
off-sale liquor license distributions, coalition members highlighted how eastern Omaha has
more off-sale licenses whereas western Omaha is more concentrated with on-sale
licenses. The maps below indicate the concentration of outlets or the number in each zip
code, as well as the outlet density per 1,000 population. They depict how high
concentration does not always equate to high density, and they can be great resource for
communities that want to decrease the alcohol-related harms through the liquor licensing
process.

A study conducted in Omaha in 2005 concluded that a bar on a residential city block
increases the expected number of felonious assaults on that block by 68.9% and the
blocks adjacent to a residential block with a bar increased the expected number of

felonious assaults by 40.5%. A recent example of an outlet being a problem in the Omaha
Metro is the Throwback Arcade Lounge in Downtown. The Omaha City Council recently
requested that the Liquor Control Commission (LCC) require them to reapply for their
liquor license due to continued disturbances at and around the business resulting in
thirteen tavern reports between February 2021 and October 2022 for assaults, delayed
entry for police, potential marijuana use, and other concerns.
While the Council has the authority to send such a request, that process can take time and
puts the decision solely in the LCC’s hands. However, the City of Omaha is unique in that
it also has a nuisance ordinance focused on correcting problems at existing liquor outlets.
The “Good Neighbor Ordinance” (Ord. 39471), passed in 2012, offers a process for
addressing outlets that drain the city’s law enforcement resources and reduces the quality
of life of neighborhoods. When Throwback became a nuisance last year, the city could
have sent a letter to the businesses requiring it to clean up its act or risk having its
certificate of occupancy revoked. This process does not touch the liquor license, which
only the LCC can cancel or revoke, but instead affects whether the business will be
allowed to have customers. It is a process entirely separate from the licensing process and
one that the city could pursue simultaneously to be more proactive in addressing law
enforcement and citizen concerns regarding problem businesses. And while only the City
of Omaha has taken the proactive step of passing said ordinance to date, any local
government has the ability to do so according to our state laws.
The city recommends citizens contact their councilmember to request they use the Good
Neighbor Ordinance for alcohol-related problems they are experiencing due to a specific
retail outlet. For more information about regulating outlet density, contact us at
info@projectextramile.org.

Blind Drunk: Excessive Alcohol Use in New Mexico
The Alcohol Action Network, a public interest group from the
American Public Health Association open to researchers,
professionals, and members of the public not associated with
the alcohol industry, highlighted the investigative work of Ted
Alcorn in their September meeting. Ted, a reporter for New
Mexico in Depth authored “Blind Drunk”, a seven-part series on
the extreme levels of alcohol-related harms in New Mexico.
According to his research, he found that people in New Mexico
“die of alcohol-attributable causes at a higher rate than people
in states that are poorer, where more people drink, and where
the drinkers drink more.” This series explores factors that have
contributed to this crisis, why there has been a lack of response
from the state, and what needs to happen to reduce alcohol-related harms in New Mexico.
Read the full seven-part series here.

Data Brief: New Student Survey Data Released for 2021
The Nebraska Department of Health and
Human Services (DHHS) Division of Behavioral
Health (DBH) released the 2021 Nebraska Risk
and Protective Factor Student Survey
(NRPFSS) results in October. Generally,
current alcohol consumption decreased among
8th and 10th graders, while binge drinking rates increased slightly among 8th and 10th
graders but decreased among 12th graders. Overall, Nebraska students reported higher
drinking rates than national averages.
Project Extra Mile urged the state to update its survey to include questions regarding
COVID-19 pandemic era alcohol consumption. One question was included in the final
survey regarding whether youth reported drinking more during the pandemic. 8th, 10th,
and 12th graders all reported increased alcohol consumption – 5.8% increase among 8th
graders, 10.9% among 10th graders, and 17.8% increase among 12th graders.

Students across the three grades also reported increased retail alcohol access (buying it
themselves) as well as social access (parents or other family members providing the
alcohol). 12th graders who reported obtaining alcohol by buying it themselves doubled
from 4.5% in 2018 to 9.1% in 2021. While the decreases in alcohol consumption are
encouraging, we must not let up our efforts to reduce retail and social access of alcohol by
young people.

North Platte City Council Expands Alcohol Sales on Sunday
Mornings
The North Platte City Council voted 5-3 on
October 18th in favor of expanding alcohol sales
on Sunday mornings. Alcohol sales will now be
permitted beginning at 8 a.m., four hours earlier
than was previously allowed. The change was
brought about “in the spirit of good business and
community practices” as expressed in a letter
sent to the City Council by a group of North
Platte restaurant owners.
The economic arguments stand in stark contrast to the statistics and existing research that
shows expanding alcohol access by more than two hours increases excessive
consumption and its harms. According to 2021 data, Nebraska ranks as the 6th-worst
(19.5%) binge drinking state in the country. Out of over 100 cities indexed, North Platte
ranked as the 51st-worst binge drinking city in the country. Excessive alcohol consumption
in Nebraska results in nearly $1.2 billion in annual economic costs, which equates to
approximately $15 million for North Platte citizens.
The Community Preventive Services Task Force (CPSTF) recommends maintaining limits
on hours that alcoholic beverages are sold.
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